Project Descriptive Title:
U.S. State Travel Commercial

Project Abstract: Students researched states individually, then formed small groups and chose one state for which to create a travel commercial. Students created documents in Microsoft Word, utilized print, Internet, and personal interviews for research, then used video hardware and software to create a commercial.

Grade levels: 7 & 8

Subject areas: Social Studies, Language Arts and Technology
Technological resources: Goodsearch search engine (images), Microsoft Word, desktop computers, laptop computers, _________________________ software.

Other materials used: Personal interviews, print resources, prior knowledge

Standards: IL Learning standards: Social Studies: 17.A.3b, Language Arts: 3.B.3a, 4.B.3a, 4.B.3b, 5.A.3a, 5.A.3b NETS Standards: 1.b, 2.a., 3.b, 6.b

Process: Teacher assigned states to students randomly. Individually, students researched states via print resources and the Internet. Teacher provided students with a rubric for required information for research report. After reports were complete, students formed small groups and chose one state from their individual research. Students then created a travel commercial to convince classmates to visit their chosen state. 
Learning Indicators: Students learned how to use the Internet as a resource for gathering information.  They also worked cooperatively to create a report and video that would be used in to help influence others in the class to learn more about their destinations. 
Integration: Television is a media that students understand; commercials are well known instruments of persuasion. Students created commercials for a specific audience; their peers.

Reflection: The ELL students gained information not only about the state they selected for their project but also a little information about other destinations in the United States.  Once research was collected using the Internet they then had to work collaboratively through their research to determine what could be used in their commercial and report that would persuade their classmates to select their state.  
